
      Special Report - Retail Chicken Feature Activity for the Super Bowl Demand Period
        Advertised Prices to Consumers at Major Retail Supermarket Outlets Leading up to Sunday, February 01, 2009.

        (prices in dollars per pound unless otherwise noted)

3/ Stores Wtd Avg 3/ StoresWtd Avg 3/ StoresWtd Avg 3/ StoresWtd Avg 3/ StoresWtd Avg 3/ StoresWtd Avg

4.99 - 7.99 1,570 6.62 4.99 - 6.99 700 6.27 4.99 - 7.99 1,730 6.19 5.98 - 8.49 1,040 6.78 5.99 - 6.99 600 6.32 5.98 - 8.99 390 6.80

7.99 - 9.99 360 9.93 9.99 40 9.99 8.79 - 11.99 450 10.60 8.99 - 12.88 150 10.19 7.99 - 9.99 730 9.33 9.49 - 13.99 90 9.78

10.99 - 19.99 440 12.64 10.99 - 12.99 30 12.58 9.99 - 17.89 230 16.10 9.99 70 9.99 9.99 130 9.99

26.95 - 34.99 280 30.74 27.99 - 34.99 1,200 34.23 28.99 - 37.49 30 33.72

37.98 - 60.99 940 45.74 42.99 - 60.99 1,210 59.25 39.99 - 49.99 480 42.75 34.99 - 59.99 300 40.67 34.99 300 34.99 34.99 90 34.99

79.95 - 109.99 770 85.86 84.99 - 109.99 1,210 108.66 65.00 - 98.99 480 81.87 69.99 - 99.99 180 76.78 54.99 - 69.99 320 69.42 69.99 90 69.99

1.99 - 6.99 1,800 4.85 1.99 - 6.99 1,330 4.81 1.98 - 5.99 1,390 4.85 1.99 - 5.99 1,270 4.31 3.99 - 6.99 470 5.39 2.59 - 4.99 160 4.27

2.99 - 5.99 1,890 4.55 3.99 - 5.99 830 4.95 3.48 - 6.99 700 5.05 3.99 - 5.99 160 4.62 3.99 120 3.99

5.79 - 5.99 60 5.88 4.66 - 5.99 130 5.92 4.66 - 5.99 420 5.18 5.99 10 5.99 2.99 - 6.99 30 4.57 2.49 - 4.99 30 3.39

4.98 - 7.29 860 6.14 3.99 - 7.29 520 5.77 2.29 - 5.99 70 4.44 3.99 - 4.99 90 4.93 2.99 - 4.99 200 4.67

3.49 - 5.79 100 5.07 1.99 10 1.99 3.99 - 4.99 150 4.85 3.99 90 3.99

4.49 - 5.99 710 5.87 4.88 - 6.49 1,090 5.27 4.99 - 6.99 550 5.37 3.00 - 7.49 370 4.57 5.99 160 5.99 5.99 20 5.99

19.99 - 39.99 980 33.96 14.99 - 34.99 2,330 27.36 19.99 - 29.99 310 24.32 11.99 - 35.99 470 19.08 16.99 - 29.99 580 17.63 16.99 - 19.99 90 17.19

23.99 - 59.99 1,350 47.34 24.99 - 45.99 1,990 36.82 24.99 - 39.99 80 32.14 24.99 - 59.99 510 29.80 24.99 - 39.99 860 30.29 24.99 - 39.99 490 27.60

45.99 - 65.00 250 52.16 41.99 - 64.99 1,260 43.97 34.99 - 64.99 50 46.91

0.98 - 2.89 820 1.91 1.28 - 2.89 1,810 1.62 1.59 - 1.99 270 1.95 1.59 - 1.99 430 1.93 1.99 - 2.69 340 2.61 1.99 20 1.99

1.40 - 2.50 2,280 1.85 1.50 - 2.40 760 1.97 1.50 - 2.36 730 1.81 1.44 - 2.66 1,040 1.89 1.50 - 2.00 470 1.65 1.50 - 1.62 100 1.52

1.25 - 4.00 1,210 1.97 1.25 - 4.30 1,020 2.63 1.50 - 4.30 540 2.22 1.49 - 4.30 2,410 2.39 1.60 - 3.99 2,140 2.26 1.75 - 3.99 680 2.04
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Source: USDA AMS Poultry Market News & Analysis - (202) 720-6911 - website: http://www.ams.usda.gov/pymarketnews - e-mail: PYMN@usda.gov

January 30, 2009

Percentage of 

sampled stores 

associating 

Chicken with the 

Super Bowl in 

their ads:

1/: FEATURE RATE: the amount of sampled stores advertising any reported chicken item during the current week, expressed as a percentage of the total sample. 2/: ACTIVITY

INDEX: a measure of the absolute frequency of feature activity equal to the total number of stores for each advertised chicken item (e.g., a retailer with 100 outlets featuring 3 chicken 

items has an activity index of 300). 3/: STORES/AVG: the total number of advertising outlets and the weighted average price weighted by the respective number of outlets. /4: for

reporting purposes, some odd-count promotions converted to the closest reported category (e.g., 20 piece price converted to 16 piece price). /5: frozen wings are IQF in bags

converetd to a per pound basis.  /6: frozen party wings are pre-cooked and packed in IQF in bags.

All report information gathered from publicly available sources including store circulars, newspaper ads, and retailer websites.
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